Our message map is built from the three
key message themes that support our
core value proposition. Our secondary
messages create a point of view for

our story, and specific support points
prove our message true in very real and
specific ways.
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The University of
Baltimore:

a collegiate experience
that’s different by design

who are:

a vibrant city atmosphere that
provides plugged-in education

community engagement that ignites
untapped talent and potential
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