
University of Baltimore Crowdfunding Frequently Asked Questions  

What type of project requests can be considered for a crowdfunding campaign? 

All types of project requests can be submitted for a crowdfunding campaign; however, they 
must be approved by a supervisor or department head and have an account within the 
University of Baltimore Foundation (UBF) in which funds raised through the crowdfunding 
platform must be deposited. If your group does not have an account, or if you are not sure if it 
has an account, please first contact your unit’s budget manager to discuss your plan for your 
campaign and for accessing funds from the UBF in the future. Then contact the Annual Giving 
and Special Gifts (AGSG) team at annualgiving@ubalt.edu to submit your application. 

All campaigns must be for the benefit of UB projects or programs. Prohibited projects include, 
but are not limited to: 

 Fundraising to benefit a specific individual 

 Fundraising for a third-party or raised as a “pass through” for another external charity  

 Individuals may not use the crowdfunding platform for their own personal use. 

AGSG can also help you determine if your project is eligible.  

What is the appropriate funding goal for my campaign? 

Campaign goals will vary, but the most successful will be between $1,000 and $5,000. Campaign 
goals of over $5,000 will be considered on an individual basis. 

What happens if the campaign does not reach its goal? 

Even if a project does not reach its goal in the desired campaign period, all funds raised will be 
held in the appropriate UBF account, specifically designated for use for your project. You may 
use whatever amount you raise for your project.  

What if the campaign exceeds its goal? 

Congratulations! We are thrilled to be a partner with you in your success! All funds raised will 
be held in the appropriate UBF account, specifically designated for use for your project, 
including the additional funds raised beyond your initial goal.   

How much information should I submit? 

As much as possible to show the impact a donor’s gift will have on your project.  Your Project 
Manager will help you develop the text for your campaign and communications. Stories, 
testimonials, photos, and videos are all helpful to building a successful campaign. Please visit 
UB’s crowdfunding platform  to see examples of ongoing or past campaigns.  
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What's the best way to ensure a successful campaign? 

Successful crowdfunding campaigns go viral. You need to share the campaign link for your 
project to as many prospective donors as possible. The more advocates you can enlist to help 
you spread the word about your campaign, the more likely it will be to succeed. Videos on your 
campaign page also help to make the donor feel engaged and get a personal look at your 
project. In addition, regular email communication with your target audiences and social media 
posts through your and your advocates’ professional and personal networks that update donors 
and your audience (on Facebook, Twitter, and other social media outlets) will keep your project 
relevant and create a sense of urgency. Try to send out an email at least once a week to your 
colleagues, friends, and family, as well as posting on social media at a minimum of once a week 
during the campaign period. 

How do I access my funds once the campaign has been completed? 

You should discuss accessing your campaign’s funds with your unit’s budget manager. Funds 
raised through the crowdfunding platform will be deposited only into the UBF account 
designated to your project. Funds may only be used for the project outlined in the campaign, 
solely for its use.  

Will the Office of Annual Giving and Special Gifts help me market my project? 

Before applying to launch a crowdfunding campaign for your project, you should consider what 
external networks of prospective donors you can utilize to market your campaign. These 
networks could include your own personal email list and social media outlets, as well as those 
of your project’s “advocates” – colleagues, students, professional networks, family, etc. The 
viral nature of a campaign is a key component to the success of a crowdfunding campaign. 

Your Project Manager will work with you to develop a customized marketing plan for your 
campaign. This could, but is not guaranteed to, include an email to select alumni segments, 
posting on the UBAA Facebook page, and other UB social media accounts. Requestors should 
NOT rely on the AGSG to handle all of the marketing needed for a successful campaign or expect 
that your campaign will be sent to all UB alumni.  

 


